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abstract: "Conjoint analysis has become one of today’s most widely
used marketing research tools.
It goes beyond simple surveys, providing a more realistic approach to understanding customers attitudes,
opinions, and behaviors."
(Orme, 2010, p. 7)

The author Orme (2010, p. 7) emphasises in his book the growing popularity of conjoint analysis in
marketing research. According to Orme (2010, p. 1) the consumer preferences are changing constantly with
an increasing speed. Therefore many marketing managers ask themselves, how they could asses client
preferences? Which product characteristics are most important to the customer and what price brings the
maximum profit?

From Wilcox’s (2003, p. 1) point of view conjoint analysis gives answers to these most critical questions of
marketing research. The conjoint analysis is a marketing research technique designed to help managers
determine the value system of clients and potential customers (Wilcox, 2003, p. 1). Introduced as a
fundamental measurement method by the mathematical psychologists Luce and Tukey (1964, p. 1) more
than forty years ago, conjoint analysis presents combination of features in product profiles and ask people to
rank or make choice among of them. Finally, the results can be used for new product design, targeting,
pricing and market segmentation (Dolan, 1990, p. 1).

However, there arises the question what is conjoint analysis really and why it has become so popular in
contrast to other marketing research techniques? In order to answer these questions, section 2.1 defines the
terms marketing and market research and outlines the contrast between them. Section 2.2 gives an overview
of different preference measurement techniques before it deals with the conjoint analysis itself. Chapter 3
presents the main chapter of this assignment. At first, it gives a brief overview of the role of conjoint analysis
in the marketing concept. The next two sections illustrate an exemplary conjoint analysis survey and show
the usage of conjoint analysis for the design of marketing strategies. Moreover chapter 4 discusses the
advantages and disadvantages of conjoint analysis. Finally chapter 5 summarizes the basic insights and gives
a short perspective.
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From reader reviews:

John Lee:

The reserve untitled Conjoint Analysis in Marketing Research: Fundamentals - Methods - Applications -
Critical Assessment is the e-book that recommended to you you just read. You can see the quality of the
guide content that will be shown to you. The language that author use to explained their way of doing
something is easily to understand. The article writer was did a lot of study when write the book, to ensure the
information that they share for your requirements is absolutely accurate. You also could get the e-book of
Conjoint Analysis in Marketing Research: Fundamentals - Methods - Applications - Critical Assessment
from the publisher to make you far more enjoy free time.

Raymond Childers:

The reason why? Because this Conjoint Analysis in Marketing Research: Fundamentals - Methods -
Applications - Critical Assessment is an unordinary book that the inside of the publication waiting for you to
snap it but latter it will zap you with the secret this inside. Reading this book close to it was fantastic author
who write the book in such incredible way makes the content interior easier to understand, entertaining
means but still convey the meaning entirely. So , it is good for you because of not hesitating having this any
more or you going to regret it. This book will give you a lot of advantages than the other book have got such
as help improving your expertise and your critical thinking approach. So , still want to hold up having that
book? If I had been you I will go to the reserve store hurriedly.

Nancy Gump:

That book can make you to feel relax. This particular book Conjoint Analysis in Marketing Research:
Fundamentals - Methods - Applications - Critical Assessment was vibrant and of course has pictures around.
As we know that book Conjoint Analysis in Marketing Research: Fundamentals - Methods - Applications -
Critical Assessment has many kinds or variety. Start from kids until teenagers. For example Naruto or
Investigation company Conan you can read and think you are the character on there. Therefore not at all of
book tend to be make you bored, any it makes you feel happy, fun and relax. Try to choose the best book for
you and try to like reading this.

Robert Beaubien:

Reading a guide make you to get more knowledge from that. You can take knowledge and information
coming from a book. Book is composed or printed or created from each source this filled update of news. In
this particular modern era like at this point, many ways to get information are available for you. From media
social including newspaper, magazines, science book, encyclopedia, reference book, fresh and comic. You
can add your knowledge by that book. Are you ready to spend your spare time to open your book? Or just in
search of the Conjoint Analysis in Marketing Research: Fundamentals - Methods - Applications - Critical
Assessment when you needed it?
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